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RTL GROUP IS THE LEADING EUROPEAN 

ENTERTAINMENT NETWORK 
 

o No 1 in TV and radio broadcasting in Europe 

o Global leader in content (production & rights) 

o Largest independent distribution company outside the US 

 

RTL Group today 

At a glance... 
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47 TV channels in 10 countries 
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29 radio stations in 6 countries 



6 

RTL Group, a leading international content producer 

9,500 hours of TV programming per year across 53 countries 
 

More than 300 programmes on air or in production worldwide 
 

Produces number one primetime shows for major broadcasters 

in almost every major TV market in the world 

Hole In The Wall Gute Zeiten, schlechte Zeiten 

Got Talent 

Take Me Out 

Idols 

The Price Is Right 

The X Factor 
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Compagnie Luxembourgeoise 

de Radiodiffusion (CLR) 

founded 

Launch of 

Télé Lëtzebuerg, 

Luxembourg 

channel 

Launch of RTL 

in Germany 

in partnership 

with UFA 

1984 1964 

1931 1969 1987 

Launch of 

M6 in France and 

RTL-TVI in Belgium 

Historic 

UFA company 

acquired 

by Bertelsmann 

Launch of international 

Radio Luxembourg 

1955 

Télé Luxembourg 

French-language TV Channel 

A pioneer in European radio and television (1) 

1933 

1930 1940 1950 1960 1970 1980 1924 

Radio Luxembourg 

goes on air for  

the first time 

1924 

1989 

1990 
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1993 1997 1995 

1996 2002 2004 2000 

Note: The logos presented on this slide are historic logos of the companies. 

2005 

2006 

A pioneer in European radio and television (2) 

2007 

2008 

2000 1990 

2009 

2010 

2010 
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A truly European group 

1954 

1997 

2000 

1931 

Publicly traded on the Brussels 

and Luxembourg Stock Exchanges 

Bertelsmann AG 

* Today‘s shareholding structure of RTL Group 
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Highlights: full-year results 2010 

Strong audience shares 

in major markets 

GERMANY, FRANCE,  

NETHERLANDS  

& BELGIUM 

REVENUE 

EUR 5.6 billion 

REPORTED EBITA  

continuing operations 

EUR 1.1 billion 

NET RESULT 

triples to 

EUR 611 million 

CASH CONVERSION 

EBITA MARGIN 

19.9 % 

110% 

Best ever result: significant improvement in profitability and margins 

NET CASH POSITION 

EUR 1.5 billion 

DIVIDEND 

EUR 5.00 per share 
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Status of market positions 

RTL GROUP AUDIENCE SHARE IN 2010 AND POSITION IN TARGET GROUP: 

> RTL Group No. 1 or 2 in most markets of operation 

Germany 35.0% Netherlands 33.0% Belgium 38.3% 

Hungary 29.1% Croatia 24.5% France 
Radio 

19.3% 

France 
TV 

21.7% Spain 16.9% 

Greece 13.8% 
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RTL Group’s three pillar strategy 

Build families of 

channels 

Diversify 

revenue 

Expand  

geographically 

To counter 

fragmentation 

To be less 

dependent on 

advertising 

To achieve a 

balanced portfolio & 

benefit from growth 

markets 

> Implementation ongoing since 2003 
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(1) Families of channels 

Example: Mediengruppe RTL Deutschland 

RTL 
GENERAL-INTEREST 

VOX 
UPMARKET 

SUPER RTL 
KIDS 

RTL II 
TRENDY, PROVOCATIVE 

N-TV 
NEWS 

RTL CRIME PASSION RTL LIVING 

1ST  

GENERATION 

2ND  

GENERATION 

3RD  

GENERATION 

4TH GENERATION 

(DIGITAL CHANNELS) 

Mass appeal 

Niche 

> Family of channels with complimentary positioning 

> Top-down development of family (from mass to niche) 



16 

(2) Diversification 

Content 

Diversification 
Advertising 

RTL GROUP REVENUE SPLIT 2010 EXAMPLES 

 > 38% of RTL Group revenue originate   

from a broad range of non-advertising activities 
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(3) Expand geographically 

Progress to date 

2002 2010 

Germany 

France 

UK 

Germany 

France 

Other 
regions 

Ʒ RTL Group with increasingly balanced portfolio 

Netherlands 

UK 

Other 
regions 

Netherlands 

RTL GROUP GEOGRAPHICAL REVENUE SPLIT 

> RTL Group with increasingly balanced portfolio 



18 Source: Eurodata TV  

The people want TV – more than ever 

Viewing time Europe 2000 – 2010 

AVERAGE DAILY VIEWING TIME (in minutes) 

+25 minutes 

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 
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Our audiences do not only watch linear TV 

They become more flexible and watch… 
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Growing presence on all relevant digital platforms 

We move with the audiences (1) 

http://www.voxnow.de/


21 

WER-KENNT-WEN.de 
Registered users (in million) 

1.1 

5.1 

7.5 

9.0 

December 07 December 08 December 09 December 10 

Growing presence on all relevant digital platforms 

We move with the audiences (2) 
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The leading European entertainment network 


